
August 2014 Background Sheet 1: 

Grow your Group 

Six ideas for developing at the local level  

 

Over the next nine months leading up to the General Election, we want decision makers to know that there is 

greater public support for international development than ever before. This month we have decided to set 

everyone a bit of a challenge. Between now and the next time your group meets in September, we want every 

group member to try and invite at least one new person along to their group. If a group of 10 manages to get one 

new person along each, that’s 10 more people taking action and 10 more letters reaching decision makers – a 

doubling of your group’s reach. To help you out, we have come up with six top tips on how to grow your group. 

Have a read for some ideas and inspiration.  

Reach out to a friend or colleague 

It might sound simple, but reaching out to a friend or colleague is one of the easiest ways to get someone new 

along to your group. Think back to a lunch break when a colleague asked you about an advocacy day you attended 

at Parliament or expressed a particular interest in a development issue. Next time you see them, spark up a 

conversation about a development issue you care about or something current from the news, tell them why 

campaigning is so important to you and the impact it can have. If they seem interested, invite them along to your 

next group meeting – easy.  

Post a message on social media 

Social media is a great way to reach out to your friends, family, and wider network quickly and easily. Send a 

message or create an event to invite your friends along to the next group meeting. When you send your message 

or set up your event, remember to let them know why you campaign with RESULTS and share some of your 

group’s recent breakthroughs or successes.  Sharing personal stories and achievements is one of the best ways to 

inspire people to get involved.  

Host an event in your community  

Arranging a community event can be great fun and an excellent way to get new people along to your group. Many 

of you will remember how successful the UK-wide screening tour of ‘They Go To Die’ was last March and we know 

many of you got a number of new people along to your group as a result. Why not try it again? 

Film screenings are a great way to engage the public with development issues that they previously might not been 

aware of. You could screen the hard-hitting ‘Return of the Plague’ about the rise ofMDR-TB in Swaziland; the 

informative and powerful ‘Fire in the Blood’ that investigates how pharmaceutical companies have deliberately 

obstructed low cost anti-viral drugs reaching developing countries; or how about ‘The First Grader’, the wonderful 

story of Kenyan Kimani Ng'ang'a Maruge, enrolling for primary school for the first time at age 84. There is now a 

whole range of engaging and thought-provoking films that you could screen to engage your community with the 

different development issues that RESULTS works on.  Please get in touch with Tom at the office for further 

recommendations.  

Bit hot for a film screening? Why not host a summer BBQ social in your garden or local park? Food is a great way 

to bring people together from all backgrounds and walks of life. Why not make the most of the hot weather and 

host a social in your community to let people know about the great work you are doing to help end global 

poverty.  

We want these events to be as successful as possible and are happy to support you in any way we can. We do 

have budget to support grassroots activities, so if you need some support for venue hire costs, please get in 

contact with the office and we will try our best to help you out.      
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Put an advert up in your local library, café or community centre 

It might seem a bit old fashioned, but putting up a short advert about your group in a local café, library or 

community centre is another good way to grow your group.  Included in this month’s action pack is a sample 

advert that can be adapted to advertise your group. Feel free to use this or get creative and make your own. 

RESULTS have also produced a nifty little booklet that outlines what RESULTS does, the issues we care about and 

what you as campaigners can do to help bring about change. We will be sending these out to group leaders over 

the next month to share amongst group members. Feel free to leave some of these next to your adverts as well.   

Attend a Volunteer Fair 

Volunteer fairs are one of the best ways to get new students along to your group. With the start of term fast 

approaching, have a look online to see if any of the universities in your town or city are holding one. If they are, 

why not book a place? These are usually free. However if there is a fee, don’t worry. RESULTS have a budget for 

these kinds of activities and would be more than happy to cover the cost. We do try and come to as many 

volunteer fairs as we can, but with nearly 20 groups now, we can’t make them all. Let us know if you are 

interested in attending one and we will try and come to support you.  

Link up with other campaigning groups  

Many different organisations share our vision of a world free from extreme poverty. Oxfam, Amnesty 

International, World Development Movement and Rotary International all have local campaign groups that 

similarly meet to campaign against poverty, inequality and human rights injustice.  Why not link up with other 

campaign groups working in your area and host a joint event in your community? You may find a lot of overlap 

between what you are doing as a group with what other groups are working on.  If not, it is always nice to meet 

like-minded people and to share campaigning tips and successes.  You never know, some people might be 

interested in getting involved with your group as well. 
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