
  

 

 

 

 

 

RESULTS UK Campaign Manager (Fighting Malaria, 
Improving Health) 

(Fixed-term contract until 31 December 2020) 

About RESULTS 

RESULTS seeks to make change through by creating the public and political will to end 
poverty.  

RESULTS UK believes the building blocks of the end of poverty are health, education, 
economic opportunities and the exercise of one’s ‘voice’ – things that all people, wherever 
they live, need and have a right to. Within these four areas, we prioritise specific issues on 
which we can have most influence to achieve progress: see www.results.org.uk. 

In the UK, we have an active network of grassroots campaigning groups and individuals who 
take regular campaign actions on specific issues where we seek to make lasting change. 
Globally, we undertake and support a range of programmes and activities enabling people 
to use their personal and political power for change – such as a global ‘Youth Leaders for 
Nutrition’ programme; the TB Europe Coalition; the Global TB Caucus; and membership of 
the ACTION Partnership for Global Health Advocacy. 

Role description 

RESULTS UK is recruiting for a Campaigns Manager to deliver a new ‘Fighting Malaria, 
Improving Health’ programme in three countries, Tanzania, Ghana and Sierra Leone. Based 
in London but working alongside African partner organisations, the programme will build 
the capacity of young people affected by poor health infrastructure – in particular, those 
from communities affected by malaria – to become powerful advocates for policy changes 
to combat malaria, to strengthen health systems, and to help those countries achieve 
Universal Health Coverage. 

The role is a fixed-term contract to the end of 2020, to work in close partnership with 
African partners to empower youth advocates to increasingly take ownership and delivery 
of powerful advocacy interventions at the country, regional and global level; and to build 
capacity of civil society to engage in advocacy for the strengthening of their countries’ 
health systems, leaving a lasting legacy. 

http://www.results.org.uk/
http://www.tbcoalition.eu/
https://www.globaltbcaucus.org/
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This role will be line-managed by our Head of Campaigns, and the project will be overseen 
by a Steering Group made up of representatives of partner organisations. 

The Campaign Manager will line-manage a Campaign Officer to deliver key activities 
including: a residential training event in an African country TBC, a mentoring programme, a 
small grants programme, a ‘train the trainer’ programme, and a programme of regional and 
global events for youth advocates to attend. 

This role will suit an advocacy professional with experience of working in partnerships, 
especially with Southern partners, to achieve powerful and strategic advocacy outcomes. A 
mature and respectful approach to working with partners operating in different advocacy 
contexts will be essential, as is a humility to recognise the specificity of those local contexts 
and partners’ existing expertise. 

This post will provide excellent opportunities for leading on a globally dispersed project that 
contributes significant advocacy outcomes, including influencing key moments such as 
international conferences and negotiations. 

Key responsibilities 

 Line management of one Campaign Officer. 

 Lead the development of recruitment, training and support for a cadre of 25 youth 
advocates across Tanzania, Ghana and Sierra Leone. 

 Work alongside partner organisations in those countries and with pan-African 
regional advocacy experts to develop and deliver effective advocacy programmes for 
youth advocates. 

 Coordinate a Steering Group to direct the programme to deliver its strategic aims. 

 Guide the development of training resources and communications materials. 

 Perform grant management, financial management and donor reporting, working 
with the RESULTS UK finance team and Senior Development Officer. 

 Coordinate monitoring, evaluation and learning including inputs from partners, an 
interim evaluation and externally evaluated post-programme learning. 
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Person specification 

Essential criteria 

Skills and experience 

 Proven experience of developing and delivering campaigns or advocacy programmes to 
achieve change, ideally in a Southern context. 

 Demonstrable skill and effectiveness in building partnerships or coalitions. 

 Experience of developing capacity-building and training programmes to deliver social 
change goals. 

 Strong understanding of advocacy on international development issues. 

 Experience of complex project management involving multiple stakeholders. 

 Excellent interpersonal skills, and an ability to build strong working relationships with 
people from different backgrounds and cultures. 

 Experience of demonstrating impact, and of developing monitoring, evaluation and learning 
processes to maximise delivery against programme outcomes. 

 Excellent organisational skills with strong attention to detail. 

 Experience of managing budgets. 

Personal attributes 

 A desire to end global poverty. 

 A commitment to supporting the personal development of others, and to safeguarding of 
people with whom we work. 

 Ability to manage and prioritise own workload – must be able to think ahead and schedule 
tasks amid conflicting demands. 

 Excellent written and spoken English. 

 Willing and able to undertake occasional international travel to developed and developing 
countries. 

Desirable criteria 

 Strategic knowledge of advocacy and influencing. 

 Line management experience. 

 An understanding of grant management processes. 
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Terms and Conditions  

1. Starting date: The position is available immediately.  

2. Salary: This role is graded at RESULTS Professional Level 4 with a salary of £34,842 per 
annum.  

3. Hours of work: This is a full-time post working 5 days a week. These hours will be as 
agreed with the line manager but some flexibility may be required. There is no paid 
overtime.  

4. Line manager: The line manager for this role is the Head of Campaigns. 

5. Holidays and Sick Pay: 25 days per year pro rata plus bank holidays. Three of these must 
be taken between Christmas and New Year when the office is closed. Holidays are earned in 
arrears. Details of sick pay are given in the RESULTS UK Staff Handbook. 

6. Length of contract: This is a fixed-term contract until 31 December 2020.  

7. Probationary period: The employee will have a probationary period of three months.  

8. Notice period: During the probation period: One week. After the probation period: Three 
months. 

9. Additional Benefits: Staff joining RESULTS are automatically enrolled in our company 
pension scheme unless choosing to opt out. A legally mandated minimum employee 
contribution applies, and all employee contributions to pension are matched 1:1 by 
RESULTS up to a maximum of 5% of gross salary. Staff may receive a tax-efficient loan for 
the purchase of a bike, through which the final price of the cycle is lower than on the 
market. Details at www.cyclescheme.co.uk. Staff may receive a loan for the purchase of a 
travel season ticket.  

11. Location: The post is based at RESULTS’ office at 31-33 Bondway, Vauxhall, London SW8 
1SJ. 

12. Travel: The post holder must be able and willing to undertake occasional international 
travel. 

Full personnel policies are available on request. 

http://www.cyclescheme.co.uk/
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Recruitment Process 
Please apply by sending a CV (maximum 3 pages) and cover letter (maximum 2 pages) to 
jobs@results.org.uk. In your cover letter, please state where you saw the job advertised and 
describe and give examples of how you meet the requirements in the Person Specification. 

The subject of your email should be “Campaign Manager”, followed by your surname. 

The application deadline is 9 am on 22 July and we hope to hold interviews during the week 
of 29 July. 

RESULTS is an equal opportunities employer. We positively welcome the contributions of 
people from a wide range of backgrounds, skills and abilities, recognising the value that 
different perspectives bring to the organisation. 

 

 


