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Media actions, step by step 
 
This month, let’s inspire our MPs to show public support for the aspects of human development we want 
to see the new FCDO to prioritise. Grab their attention with an engaging Tweet and/or media piece, and 
ask them to share it with their followers. If you missed our webinar ‘Cutting through the noise: Media and 
Social Media campaigning’ with guests from Global Citizen and Change.org, watch the recording back to 
learn why online campaigning can be really effective. 
 

Key things to remember: 
 

1. Your piece will need to feel timely and relevant to get noticed. The threat associated with COVID-
19, the Global Goals Anniversary and/or World Food Day (16 October) and International Day for 
the Eradication of Poverty (17 October) are all reasons why your message is important now. 

2. Whether you write a media piece or just do some Tweeting, remember to keep it concise. 
Including all of the asks for human development (in this month’s Action Sheet) at once likely 
won’t make for a very readable piece of content, so focus on just one or two. You could choose 
something you are very passionate about or something you think your MP is likely to engage 
with. 

3. Don’t forget the power of your personal story. Why does ending poverty, infectious diseases or 
malnutrition matter to you? The people reading your Tweet or media piece won’t be policy 
experts, and telling a great story will make your message more impactful than statistics alone.  

4. People from the Global South who live in poverty and those who are working hard as community 
leaders also have their own stories to tell and it’s important to amplify their voices. It’s also 
regularly proven that focusing on the impact aid can have is more persuasive than simply 
focusing on the extent of the need or problem. See some examples on page 3 of this Background 
Sheet.  

 

How should I engage my MP on social media? 
 

 Firstly, if you’re not on social media, why not consider setting up a new account just for 
campaigning? Twitter is best for tagging MPs and enables you to share links and a small 
number of images. Instagram is great if you have time to create engaging visuals. Some MPs 
also use Facebook but posts tend to be less frequent. Remember that whatever the platform, 
you’ll need to ensure your post is set to ‘public’ in order for other people to share it. 

 Add creative visuals and your post will get more engagement. Include a photo or video of the 
yourself or your group, a graphic (try Canva) or stage a virtual photo-op over Zoom. You could 
even use a free online video editor to create a video message from the group! 

 On Twitter, sometimes 140 characters isn’t enough space to say everything you’d like to, but 
you can start a thread if you want to share more than one point at a time. Emojis can also be 
fun to use and help keep the character count down. You can shorten long links using bitly.com 

 If you can link the human development issue with your local constituency it could be more 
likely to catch your MP’s eye. Use From Your Town with Love to see how much your local area 
contributes to the aid budget for, example. 

 Include the hashtags #UKaid and tag your MP and @resultsuk. If space allows use #GlobalGoals 
and @FCDOGovUK.  

 Remember, if you start a tweet with ‘@’ for someone’s handle, make sure you use a full-stop 
before the ‘@’. That way the post will appear on your profile, so that people can easily see it. 

https://www.youtube.com/watch?v=yHptLVbRrpc&feature=youtu.be
https://www.youtube.com/watch?v=yHptLVbRrpc&feature=youtu.be
https://www.globalgoals.org/news/global-goals-week
http://www.fao.org/world-food-day/home/en/
https://sdg.iisd.org/events/international-day-for-the-eradication-of-poverty-2020/
https://sdg.iisd.org/events/international-day-for-the-eradication-of-poverty-2020/
https://www.canva.com/
https://help.twitter.com/en/using-twitter/create-a-thread
https://bitly.com/
https://www.one.org/yourtown/


 

How can I get a media piece published? 
 

 Step 1. Look into the local papers in your area that your MP would likely to pay attention to. 
Check they have a ‘Letters to the Editor’ section, (sometimes called local voices, views or 
opinions), and if they have guidelines for how to submit one. 

 Step 2. Get writing. Think creatively about things the readers have in common with people 
elsewhere in the world – children, health, education. If you’re pitching to a local publication, 
responding to a local “hook” will make it stronger. Choose one or two of the policy asks from 
the October Action Sheet that you’d like to write about. Keep it short – no more than 300 
words. Avoid development jargon and keep the language simple. You might find the following 
tips on a Gentle Protest approach to letter writing come in handy. 

 Step 3. Contact the publication via email, include your piece in the body of the email and also 
as an attachment. Say who you are and why your piece is timely. Say you’re open to any 
feedback that may increase your chances of getting published. BCC the RESULTS team as well. 
Follow your local media outlets on Twitter and when appropriate mention them (by tagging 
their @ handle) with information about your piece. If the content you tweet is interesting, they 
may follow you back and ask for more information. 

 Step 4. Follow up with the publication, sending another email a few days later. Keep checking 
to see if you were published, as they won’t always get back to you to inform you. 

 Step 5. If you were published, congratulations! If a couple of weeks have gone by and your 
piece wasn’t published, why not self-publish it on a site like Medium and share with your 
networks? Either way you should share a link with your MP to your letter via email and on 
social media, using the tips above. Ask them to share and amplify your views as a passionate 
constituent.  

 Step 6. If your MP responds positively, ask them to increase their support. They might be 
willing to ask a parliamentary question or write a letter to the FCDO. Contact the campaigns 
team for help with this. If your MP doesn’t respond, keep trying, and consider reaching out to 
other local people with a bigger following to see if they’ll help you get their attention. If you’re 
having no luck, consider whether what you’ve asked them to do matches their interests and 
how they want to present themselves to their constituents. 

More details on getting published in our ‘Writing a Letter to the Editor Guide’. 
 

Looking for inspiration? Here are some great examples of media campaigning from 
RESULTS advocates 

 
Media piece in the Independent Catholic News (pictured, 
left) by the Stort Valley Group. We love how Gill quotes 
from Dr. Zolelwa Sifumba whilst also writing in a voice that 
is uniquely her own, and perfect for her audience. 
 
The Brighton group are have been producing some really 
thoughtful and engaging content on Instagram and their 
Wordpress blog, which reflects their personal interests. 

 
Fiona from London’s first piece was published in the South London Press (p16). He pieces is well researched 
and will reach a wide audience. 
 
RESULTS Canada advocate Kaitlyn’s piece on COVID-19 and education vividly describes her experience in 
school and makes ab emotive plea to Canada for their support in the global COVID-19 response.

https://www.results.org.uk/guides/gentle-protest-letter-writing-guide-craftivist-collective
https://medium.com/
https://www.results.org.uk/sites/default/files/files/Media%20editors%20letter%20V2.pdf
https://www.indcatholicnews.com/news/40502
https://www.instagram.com/results_brighton/
https://resultsbrighton.wordpress.com/
https://edition.pagesuite-professional.co.uk/html5/reader/production/default.aspx?pubname=&edid=4676bb51-8421-4d76-b69f-ba965da1ccc5
https://oshawaexpress.ca/school-during-covid-19/
https://www.indcatholicnews.com/news/40502
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Stories about the impact of human development 
South Sudan Health Pooled Fund (HPF) 

  

Image: Health Pooled Fund (HPF) 
 

HPF, a joint project partly funded by UK aid, is a good example of the impact that helping to fund vital 
health services is having on the wellbeing of mothers and children, and how it is supporting the work of 
local doctors, nurses and midwives. Watch this video to hear from people at Munk Primary Health Care 
Centre in Juba, South Sudan, and read the article for more information. 
 
 

Education for peace in Uganda 
 

 
 
Image: Ingrid Prestetun/NRC via Education Cannot Wait 

 
UK aid has been used to support Education Cannot Wait (ECW). Hear from teacher Dugale about how he 
is helping accelerate learning for children in Uganda, and his views on how education puts people’s lives 
back on track, offers a route out of poverty and helps bring about peace.  
 
 
There are lots more examples of the impact UK human development programmes can have, whether it’s 
training women health workers in Pakistan or empowering girls through education in Kenya – see our 
previous Background Sheet. 
 

https://www.youtube.com/watch?v=JJSWbCbFGUw&feature=emb_logo
https://www.globalcitizen.org/en/content/south-sudan-uk-aid-health-pooled-fund-fcdo-britain/
https://www.educationcannotwait.org/uganda-nrc/
https://www.results.org.uk/sites/default/files/files/September%202019%20Background%20Sheet%201%20-%20Case%20Studies.pdf
https://www.results.org.uk/sites/default/files/files/September%202019%20Background%20Sheet%201%20-%20Case%20Studies.pdf
https://www.globalcitizen.org/en/content/south-sudan-uk-aid-health-pooled-fund-fcdo-britain/
https://www.educationcannotwait.org/uganda-nrc/

